
Media Resource Allocation Strategy 

Date: [Insert Date] 

To: [Recipient's Name] 

From: [Your Name] 

Subject: Media Resource Allocation Strategy 

Dear [Recipient's Name], 

I hope this message finds you well. I am writing to outline our proposed strategy for the 

allocation of media resources for the upcoming [insert project/campaign name]. 

Overview 

The goal of this strategy is to maximize our outreach and engagement through calculated 

distribution of our media resources. This includes budgeting, scheduling, and targeting specific 

audience segments. 

Budget Allocation 

Allocate funds as follows: 

• Traditional Media: [percentage]% 

• Digital Media: [percentage]% 

• Social Media: [percentage]% 

• Public Relations: [percentage]% 

Scheduling 

Proposed timelines for media deployment: 

• Phase 1: [description and dates] 

• Phase 2: [description and dates] 

• Phase 3: [description and dates] 

Target Audience 

Our primary audience segments include: 

• [Audience Segment 1] 



• [Audience Segment 2] 

• [Audience Segment 3] 

Conclusion 

We believe this media resource allocation strategy will effectively enhance our visibility and 

achieve our project objectives. I look forward to discussing this further. 

Best regards, 

[Your Name] 

[Your Position] 

[Your Contact Information] 


