
Promotional Strategy Outline for Seasonal 

Campaign 

Date: [Insert Date] 

To: [Recipient Name] 

From: [Your Name] 

Subject: Promotional Strategy Outline for Upcoming Seasonal Campaign 

Introduction 

This document outlines the promotional strategy for our upcoming seasonal campaign aimed at 

increasing brand awareness and sales during the [insert season, e.g., Holiday Season/ Summer]. 

Campaign Objectives 

• Increase sales by [insert percentage]. 

• Boost website traffic by [insert percentage]. 

• Enhance customer engagement through social media platforms. 

Target Audience 

Our primary target audience consists of [describe the demographic, e.g., young professionals 

aged 25-35, families, etc.]. 

Promotional Tactics 

• Email Marketing: Targeted emails to our existing customer base with special offers. 

• Social Media Campaigns: Engaging posts and ads across platforms like Facebook, 

Instagram, and Twitter. 

• Influencer Partnerships: Collaborations with influencers to reach a wider audience. 

• In-store Promotions: Discounts and special offers for walk-in customers. 

Timeline 

• Preparation Phase: [Start Date] to [End Date] 

• Launch Campaign: [Launch Date] 

• Evaluation Period: [Evaluation Start Date] to [Evaluation End Date] 



Budget Overview 

The estimated budget for the campaign is [insert budget amount], covering advertising, 

promotions, and other relevant expenses. 

Conclusion 

We believe this promotional strategy will successfully drive engagement and sales for our 

seasonal campaign. Your feedback and input would be greatly appreciated. 

Best regards, 

[Your Name] 

[Your Position] 

[Your Company] 


