
Cooperative Advertising Strategy Outline 

Date: [Insert Date] 

To: [Recipient's Name] 

From: [Your Name] 

Subject: Outline for Cooperative Advertising Strategy 

1. Introduction 

Overview of the cooperative advertising strategy and its objectives. 

2. Goals and Objectives 

• Increase brand awareness. 

• Boost sales and revenue. 

• Enhance relationships with partners. 

3. Target Audience 

Define the target audience for the advertising campaign. 

4. Cooperative Partners 

List potential partners and their roles in the advertising strategy. 

5. Advertising Channels 

• Print Media 

• Digital Advertising 

• Social Media 

• In-Store Promotions 

6. Budget Allocation 

Outline the budget for each partner and advertising channel. 

7. Success Metrics 

Identify key performance indicators (KPIs) to measure the success of the campaign. 



8. Timeline 

Provide a timeline for the implementation of the advertising strategy. 

9. Conclusion 

Reiterate the importance of cooperation among partners to achieve marketing goals. 

10. Next Steps 

Outline the next steps for finalizing the advertising strategy and schedules for meetings. 

Thank you for your attention. I look forward to your feedback. 

Sincerely, 

[Your Name] 

[Your Contact Information] 


