
Letter of Marketing Strategy for Charity 

Events 

Date: [Insert Date] 

To: [Recipient Name] 

From: [Your Name] 

Subject: Marketing Strategy for Upcoming Charity Event 

Dear [Recipient Name], 

I hope this message finds you well. As we prepare for our upcoming charity event, I would like 

to outline our marketing strategy to ensure its success. 

Objectives 

• Raise awareness for [Charity Cause] 

• Increase attendance at the event 

• Maximize fundraising efforts 

Target Audience 

Our target audience includes: 

• Local community members 

• Businesses interested in corporate social responsibility 

• Previous donors and volunteers 

Marketing Tactics 

1. Develop engaging social media campaigns across platforms such as Facebook, Instagram, 

and Twitter. 

2. Create an email newsletter to share updates and encourage participation. 

3. Reach out to local newspapers and radio stations for coverage. 

4. Design flyers and posters to distribute in local businesses and community centers. 

Timeline 

The following timeline outlines key milestones: 



• Initial planning meeting - [Insert Date] 

• Launch social media campaign - [Insert Date] 

• Send out press releases - [Insert Date] 

• Final promotional push one week before the event - [Insert Date] 

Budget Considerations 

It's crucial to allocate funds wisely across marketing channels. I propose a budget of [Insert 

Amount] for this initiative, focusing on cost-effective strategies that maximize outreach. 

By implementing our marketing strategy effectively, I am confident we can make this charity 

event a great success and significantly contribute to [Charity Cause]. 

Thank you for your attention and support. I look forward to discussing this further. 

Sincerely, 

[Your Name] 

[Your Title] 

[Your Contact Information] 


