
Performance Evaluation Report 

Date: [Insert Date] 

To: [Recipient Name] 

From: [Your Name] 

Subject: Integrated Marketing Communications Performance Evaluation 

Introduction 

This report evaluates the performance of our integrated marketing communications (IMC) 

strategy for the period of [Insert Time Period]. Our goal was to enhance brand awareness and 

engagement. 

Objectives 

• Increase brand awareness by [percentage] 

• Enhance customer engagement by [percentage] 

• Achieve sales growth of [percentage] 

Key Performance Indicators (KPIs) 

• Website Traffic: [Insert Data] 

• Social Media Engagement: [Insert Data] 

• Conversion Rates: [Insert Data] 

• Email Open Rates: [Insert Data] 

Analysis 

We observed that our social media campaigns drove significant traffic, while email marketing 

resulted in a higher conversion rate. Specifically, [Insert Key Insights]. 

Recommendations 

• Increase budget for social media advertising 

• Enhance personalization in email campaigns 

• Leverage user-generated content 

Conclusion 



The overall performance of our integrated marketing communications strategy has shown 

[positive/negative] results. By implementing the recommended strategies, we can further 

improve our performance in the upcoming periods. 

Best Regards, 

[Your Name] 

[Your Position] 

[Your Company] 


