
Integrated Marketing Communications 

Overview 

Date: [Insert Date] 

To: [Recipient Name] 

From: [Your Name] 

Subject: Overview of Integrated Marketing Communications Strategy 

Dear [Recipient Name], 

I hope this message finds you well. I am writing to provide an overview of our integrated 

marketing communications (IMC) strategy that we will be implementing in the upcoming 

campaign. 

Objective 

The primary objective of our IMC strategy is to ensure that all forms of communication and 

messages are carefully linked together to maximize impact and reach our target audience 

effectively. 

Target Audience 

Our target audience for this campaign includes [insert demographics and psychographics of 

target audience]. 

Key Messages 

We aim to communicate the following key messages: 

• [Key Message 1] 

• [Key Message 2] 

• [Key Message 3] 

Channels of Communication 

We will utilize a mix of channels including: 

• Social Media Platforms 

• Email Marketing 



• Print Advertising 

• Public Relations 

Implementation Timeline 

The following timeline outlines the key phases of our IMC strategy: 

• Phase 1: [Insert Date] - Research and Planning 

• Phase 2: [Insert Date] - Content Creation 

• Phase 3: [Insert Date] - Launch 

Evaluation Metrics 

We will measure the success of our IMC strategy through the following metrics: 

• Engagement Rates 

• Conversion Rates 

• Brand Awareness Surveys 

I am looking forward to discussing this strategy in more detail and receiving your feedback. 

Please feel free to reach out with any questions or suggestions. 

Best regards, 

[Your Name] 

[Your Job Title] 

[Your Company] 


