
Social Media Strategy Outline for Product 

Launch 

Date: [Insert Date] 

To: [Insert Recipient Name] 

From: [Insert Your Name] 

Introduction 

This document outlines the social media strategy for the upcoming product launch of [Product 

Name]. The objective is to create awareness, drive engagement, and generate sales through 

targeted social media efforts. 

Target Audience 

Identify key demographics, interests, and behaviors of the target audience. 

Objectives 

• Increase brand awareness by [X]% within [Y] months. 

• Generate [Z] leads from social media platforms. 

• Achieve [X]% engagement rate on launch-related posts. 

Key Messages 

Outline core messages that highlight the unique features and benefits of [Product Name]. 

Content Strategy 

• Pre-Launch Content: Teasers, behind-the-scenes, influencer collaborations. 

• Launch Day Content: Live streaming event, product demo videos, announcements. 

• Post-Launch Content: Customer testimonials, user-generated content, ongoing 

promotions. 

Platforms 

Identify which social media platforms will be utilized (e.g., Facebook, Instagram, Twitter, 

LinkedIn). 



Timeline 

Provide a detailed timeline leading up to and following the product launch. 

Measurement & Evaluation 

Define KPIs to measure the effectiveness of the strategy (e.g., reach, engagement, conversion 

rates). 

Budget 

Outline the budget allocated for social media advertising and promotions. 

Conclusion 

This strategy aims to maximize the impact of the product launch on social media, engaging 

audiences effectively and driving sales. 

Best regards, 

[Your Name] 


