
Social Media Strategy Outline for Crisis 

Management 

Date: [Insert Date] 

To: [Insert Recipient Name] 

From: [Insert Your Name] 

1. Introduction 

Brief overview of the purpose of this document and the importance of a social media strategy 

during a crisis. 

2. Objectives 

• Protect brand reputation 

• Provide accurate information 

• Engage and reassure stakeholders 

3. Key Messages 

Outline the core messages that will be communicated during the crisis, ensuring clarity and 

consistency. 

4. Target Audience 

Identify primary stakeholders and audiences to be addressed, including customers, employees, 

and media. 

5. Platforms to Utilize 

• Facebook 

• Twitter 

• Instagram 

• LinkedIn 

6. Monitoring and Response 

Detail how social media channels will be monitored for conversations and how responses will be 

managed. 



7. Timeline 

Provide a brief timeline of actions to be taken during different phases of the crisis. 

8. Evaluation 

Explain how the effectiveness of the social media strategy will be evaluated post-crisis. 

9. Conclusion 

Reiterate the importance of proactive social media management during a crisis to ensure 

transparency and trust. 

Sincerely, 

[Your Name] 

[Your Position] 


